




LOGLINE

After a newly arrived foreign escort accidentally kills a client, the crew 

scrambles to hide the body, silence witnesses, and keep the business running 

before their boss finds out.



THE NIGHT CREW

New girl. New country. 
More than meets the eye.

Middle manager. Short 
temper. Quick decisions. 
Lasting regrets.

Veteran girl. Looking out 
for number one. Never 
wrong.

Errand boy.  Acts first. 
Thinking optional. 
Buried rage.



THE MEN WHO WALK IN

Security guard. Bored. 

Nosy. Far too observant. Soldier on leave. Likes 

games. Has secret kink. VIP client. Paid up. Next in 

line. Absolutely not leaving. First client. Saw the flyer. 

Wants exactly what was 

advertised.



THE STORY

The crew’s cover-up reaches absurdity as 
they hide the corpse, a hostage, and 
themselves in a bathroom while business 
continues in the bedroom. Thiri finally breaks 
and calls the Chairman, revealing she 
speaks Korean. He arrives, cleans up the 
mess, scolds everyone, and leaves. The 
crisis they spent all night avoiding is solved 
in minutes.

A routine night at the officetel introduces 
the crew and Thiri, a newly arrived 
Burmese worker. When one of Thiri’s 
clients appears to die in Room 1007, 
Kyungtae decides they have one option: 
hide the body before their Chairman 
finds out.

The business won’t stop. A suspicious 
building security guard, an army 
sergeant calling the victim’s phone, and 
an insistent VIP client turn every solution 
into another problem. Then the 
supposedly dead client wakes up, and 
Minsoo kills him for real.



Director’s Statement

A client dies in a Seoul studio apartment. The body is manageable. Responsibility is not.
White shirts. Black slacks. Coffee. Notebooks. Everyone dressed for work, even while dragging a body. 
Reporting upward. Punching downward. Performing loyalty. One room. One catastrophic night.
Every solution creates a worse problem. Everyone insists they have the situation under control. 

They do not.

This is a workplace comedy with a body in the room.“
”



TONE AND STYLE

Shallow Grave (1994)

The Ladykillers (2004) The Chaser (2007)

Network (1976) Burn After Reading (2008)

Fight Club (1999)



FILM COMPARISONS

FILM BUDGET / USE FESTIVAL / RELEASE RELEVANCE AND LIMIT

Cheap Thrills $100,000
Reported production

SXSW premiere
Drafthouse + Snoot US

Escalating, violent black comedy.
Experienced cast and producers.

The Civil Dead $30,000
Shooting only

Slamdance audience award
Utopia release

Lean debut production.
Creators had an existing audience.

Cotton Candy
Bubble Gum ~$70,000 SXSW 2025 premiere

Shout! digital release 2026
Comedy debut with a festival 
route. Deal price undisclosed.

Seire Not publicly
verified

Busan FIPRESCI Prize
Film Movement N. America)

Korean genre debut.
Budget match is unverified.

Parasite 2019 $11.4M Cannes Palme dʼOr 2019
NEON U.S. release 2019

Class tension reference with a dark 
comic escalation.

The Ugly 2025 $144K TIFF premiere 2025
Well Go USA U.S. release 2025

Microbudget thriller, deals with 
buried secrets.

Reported budgets have different scopes. Releases do not establish investor returns.
Underlined facts link to sources. Full references in speaker notes. Sources checked 10 September 2026.

https://screenanarchy.com/2013/03/sxsw-2013-drafthouse-films-adds-some-cheap-thrills-to-its-roster.html
https://www.the-numbers.com/movie/Cheap-Thrills
https://www.the-numbers.com/movie/Cheap-Thrills
https://screenanarchy.com/2013/03/sxsw-2013-drafthouse-films-adds-some-cheap-thrills-to-its-roster.html
https://screenanarchy.com/2013/03/sxsw-2013-drafthouse-films-adds-some-cheap-thrills-to-its-roster.html
https://slamdancechannel.com/films/the-civil-dead/61ae7fcfe79b8574d668ce3d
https://filmstories.co.uk/features/the-civil-dead-interview-the-supernatural-comedy-made-for-30000/
https://filmstories.co.uk/features/the-civil-dead-interview-the-supernatural-comedy-made-for-30000/
https://filmstories.co.uk/features/the-civil-dead-interview-the-supernatural-comedy-made-for-30000/
https://filmstories.co.uk/features/the-civil-dead-interview-the-supernatural-comedy-made-for-30000/
https://www.esquire.com/entertainment/movies/a43358888/no-budget-movies-era/
https://www.sxsw.com/wp-content/uploads/2025/01/Press-Release-SXSW-2025-Film-TV-Festival-Slate-Announcement-FINAL.pdf
https://www.sxsw.com/wp-content/uploads/2025/01/Press-Release-SXSW-2025-Film-TV-Festival-Slate-Announcement-FINAL.pdf
https://filmstories.co.uk/features/the-civil-dead-interview-the-supernatural-comedy-made-for-30000/
https://www.sxsw.com/wp-content/uploads/2025/01/Press-Release-SXSW-2025-Film-TV-Festival-Slate-Announcement-FINAL.pdf
https://www.comingsoon.net/movies/trailers/2117832-morgan-jay-nick-darnell-comedy-cotton-candy-bubble-gum-trailer
https://www.filmmovementplus.com/seire
https://en.wikipedia.org/wiki/Seire_(film)
https://rue-morgue.com/exclusive-trailer-korean-chiller-seire-reveals-the-terrors-of-parenthood/
https://en.wikipedia.org/wiki/Parasite_(2019_film)
https://www.festival-cannes.com/en/f/gisaengchung/?utm_source=chatgpt.com
https://www.ifccenter.com/films/parasite/?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/The_Ugly_(2025_film)
https://www.screendaily.com/features/toronto-2025-preview-screens-guide-to-the-special-presentations/5208246.article?utm_source=chatgpt.com
https://wellgousa.com/films/the-ugly


BUDGET & PRODUCTION PLAN

CATEGORY      USD

Development and cast 9,000

Production          36,714

Post-production          10,345

Marketing, festivals, and overheads          19,242

Contingency          12,409 

TOTAL PRODUCTION BUDGET     87,710

PREP SHOOT POST
Jan-Feb 2027 Mar-Apr 2027 May-Aug 2027

~$88,000
Current project budget

15 shooting days planned

12 in the main location



AUDIENCE & RELEASE 

PLAN
For viewers of Korean crime films and dark ensemble comedies, drawn to 
escalating tension, uncomfortable humor and increasingly bad decisions.

01  Festival launch

Cannes, Venice, Sundance 
and TIFF.

Also target Busan, BIFAN, 
Fantasia and Fantastic Fest.

02  Sales materials

Prepare an English-subtitled 
screener, trailer, key art and 
press kit for specialist 
buyers.

03  Release 

evaluation
Compare rights, costs and 
release commitments. 
Consider a digital release if a 
suitable deal does not emerge.

Sequence submissions around completion and premiere eligibility. Festival selection and distribution are not assured.

https://www.festival-cannes.com/en/take-part/submit-a-film/
https://www.labiennale.org/en/cinema/2026/information
https://www.sundance.org/festivals/sundance-film-festival/submit/
https://assets.ctfassets.net/22n7d68fswlw/7zd6XsC4eRogMnsr9cKq6s/545f1604ed86680b52ed26d72b929bdd/Eligibility_at_a_Glance_-_TIFF_2026_presented_by_Rogers.pdf
https://www.biff.kr/eng/
https://www.bifan.kr/eng/
https://fantasiafestival.com/en
https://fantasticfest.com/


Festival-tested. Production proven.
WRITER DIRECTOR

KOO JAHO



PRODUCER

HUNTER COLE FINLEY

Hunter Cole Finley’s work spans 

independent film and commercial 

video. He spent four years 

producing videos at Google TV, 

including one Sundar Pichai used 

on an Alphabet earnings call, and 

acted as the liaison between 

Google and film studios/streamers 

for campaigns. He also produced 

the short film Family Fiction in LA.



Not a first-time crew. 
Jaho has worked with the key creatives.



@khaing_isgoing

https://www.instagram.com/khaing_isgoing?igsh=MTJzams3amJoNWk1ZQ==

